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of Visual Aic
and Types of Reports, Divisions, Numbering and use ual

use of picture, diagram in written communication.
“'l'ag‘. complaints, evaluating int

erforms _@g.appﬁisal,, letters of ‘
 dividends, MoA, AoA, Annual

Generation, Tata McGraw Hill Publishing Company Ltd. New Delhi.

| 2% Ludlow, R. & Panton, F. (1998). The Essence of Effective Commur
| Pvt. Ltd.

Adair, J. (2003). Effective Communication. Pan Mcmillan.

Scot Ober, Contemporary Business Communication, Biztantra
Bovee, Thill and Schatzman, Business Communication today, Pearson
Nageshwar Rao and Rajendra Das, Business Skills, HPH

Mary ellenGuffy, Business Communication, Thomson

N MU
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SECOND SEMESTER
course Code MBAD14F2100 BUSINESS RESEARCH METHODS
course Type: HARD CORE No. of Credits: 03

course Objective:

The course facilitates the students to develop and hone mathematical and statistical skills for
decision making

UNIT-1: Business Research

Business Research: An overview - Research process, problem formulation, management problem v/s.
research problem, Steps involved in preparing business research plan/proposal. Business Research

Design: Steps involved in a research design. Exploratory research: Meaning, suitability, collection,
hypothesis formulation.

Descriptive research: Meaning, types of descriptive studies, data collection methods

Causal research: Meaning, various types of experimental designs, types of errors affecting research
design. Analytical research: Introduction to analytical research.

UNIT-2: Sampling & Testing of Hypothesis

sampling and sampling distribution: Meaning, Steps in Sampling process, Types of Sampling -
Probability and non probability Sampling Techniques, validation of sample size.

Data collection: Primary and Secondary data Data collection Methods - Observations, Survey, Interview
and Questionnaire design, Measurement & Scaling Techniques: Nominal Scale, Ordinal Scale, Interval
Scale, Rating Scale, Attitude measurement - Likert’s Scale, Semantic Differential Scale, Thurstone-
equal appearing interval scale, MDS — Multi Dimensional Scaling.

Hypothesis Testing for means and proportions for small samples and large samples, ANNOVA test,
Chi-square test

UNIT-3: Introduction to Statistics and Statistical measures
Definition of Statistics, Business Statistics and scope, Application of

making, Measures of Central Tendency, Dispersion, Skewness and
business applications.

UNIT-4: Time series analysis and Index numbers:
Time Series, Model Time Series, Trend Seasonal
Correlation Techniques, Regression analysis, Index Relativ

ey “l"l1

Text Books:

i JK Sharma Business Statistics, P
Business Research Methods-Donz

- BRDey, Managerial Statistics
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Planming
l.llT-!:F:a’ sectsions. ! affecting facility location decisions ang th

for different types of facilities, Facility location models. Facility layout Planm; atiye m

n .
opevations. principles. types of plant layouts - procu ayout. process layour, fixeq ™ ang
cediular manufacturing layouts, hybrid layouts, Factors influencing layout changes. D°5ition Off,

eir re|

UNIT-4: Employee Productivity

Productivity and work study Productivity and the standard of living, Productivity and
productivity, vaniables affecting labour productivity, work content and time, th
Work Study and related working conditions and human factors. Method Study INtrodyey,
Study: Data collection, recording, examining, and improving work, Material flow ang ":hon‘ to "mm
study. Worker flow study, Worker area study, Work Measurement Introduction o ateriy| h“hdh,q
Work sampling study, Time study and setting standards

e Organ.'la%n

Work Meas,,

Text Books:

1. Operations Management Theory and Practice, B. Mahadevan, Pearson educatio
Edition2007 M Secong

2. Operations Management,William J.Stevenson 8th 2005edition.

3. Operations Management, Richard B Chase 11th edition TMH.

4. Production and Operations Management: Prof. K. Ashwathappa,

K Sridhar Bhat, Himalay,

Publicats
5. Production and Operations Management,Text and cases: Upendra kachru, First editio
N excel

6. Operations Management, Norman Gaither & Greg Fraizer,Thomson South Western

Course Code: MBAD14F2204 | MATERIALS MANAGEMENT ]

Course Type: SOFT CORE No. of Credits: 03

OaP=2120
Course objectives:

The key objective of this course is to acquaint the students with Decision making for effective and efficient
purchase, storage and flow of materials in manufacturing and service organizations;

Cost-reduction techniques in Pre-purchase and post-purchase systems; Modern material planning and
delivery systems like MRP and JIT and Material handling and logistics systems. Role of Mater
Management in Business

* To Consolidate the Activities of - Purchasing,
Logistics Management, Synthesis.

. nt
Materials Planning Physical Distribution Manageme

ctvity, functors *
I mané\gemeﬂt
manul'act'Jring

scceptan®
preak €'

gerﬂE"t

UNIT-1: Material ing: i i
_ planning: introduction to material management and produ
. . Organization structures in material management, role of materia

resource planning, JIT "ii.“ Productivity, objectives, material requirement planning,
sampling, i ng, Production planning, strategic material planning, material control:
nspection, make or buy decision, simple cost analysis, economic analysis:

analysis, break even point theory,
. , whether to add d line store mana
warehousing, product explosion. or drop a product
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G hasing: importa D
-2 Purchasing: Importance of goog

7-3: Cost reduction:
variety reduction,

uN

control.

UN"' 4: Inventory management: Inventory Vv/s stores

.1 _up. EOQ, various inventor :
puild ~UP" ) Madek, inventory models with quantity discount, exchange curve

coverage analysis, optimal stockin issui
concept 9 and issuing policies, invento man i

N ] . ’ agem f habl
ommodities, ABC - VED analysis, design of inventory distrib . s
ofo (mation system for inventory Management, case studies,

+ types of inventory, inventory control, inventory

ution systems, surplus management,

Text Books:

;. Material management:-W.R.StelzerJr.(PHI)
2 Material management:-D.S.Ammer&RichardE,-wimnc_
3. Material management:-A.K Dutta(PHI)

4. Material management- An integrated approach :- P. Gopal;akrishnan,& M. Sundersen(PHI)

ACTUARIAL MANAGEMENT SPECIALIZATION

—
Course Code — MBAD14F22A1 INTRODUCTION TO ACTUARIAL MANAGEMENT
course Type - SOFT CORE No of credits - 03

LTP=2:1:0

Course Objective:

The aim of the Principles of Actuarial Management subject is that upon successful completion,
the candidate should understand strategic concepts in the management of the business activities
of financial institutions and programmes, including the processes for management of the various
types of risk faced, and be able to analyse the issues and formulate, justify and present plausible and

appropriate solutions to business problems.

UNIT-1: Introduction

Actuaries- statutory roles of actuaries in pensions and insurance- Board of Actuarial standards-
Actuarial Control Cycle - Risk management Control Cycle - Needs of the clients and stakeholders-
factual information- subjective attitude of clients and stakeholders — benefits on contingent events-

Products, schemes and contracts. Actuarial board of India - Introduction

gNIT-z: Contract Design And Planning
esign of products, schemes, contracts-
benefit analysis,

Actuarial techniques in capital investment projects - cost

S
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xpected value principle - notion of o
'1ty

. Ri Iytics iness = ©
UNIT-3: Risk And ance busil
_ s of Insuf ¢ testin and stochasti Sl
Concept of 18K~ feasibllity _ gcenarlo analysi$: stres 9 ¢ Modeling Fisk
Is - methods = Rig,

management’
models for short term-
ingurance '
g e eed for reinsuranceé ~ Functions of reinsurance _ T
i nce - ' :
{ reinsurd _ |ndustrial 1isks and reinsurance - Property re]nypeS
Sura

Reinsurance ~ History © al (actors .
reinsurance - Reinsurance = Spe - yrance - Accident & Liability reinsurance - Marine Rein hee
5 .
~ Engeesiey venaFe e Life Reinsurancé - Non-standard risks — Admin; Sl,Jra"ce
Aviation Reinsurancé ~ Co |nsurancé ~ Stratioy ‘
] ; uses
reinsurance - Different types of reinsurancé cla
References & recommended reading: e o
1. Underwriting Princip!es-Author -, Joseph F Mang
iti _puthor=Cl-
2. Underwriting management Aut .
3. Life and health insurance underwriting —Author - Mary C. Bickley /Barbara Foxenberger Brown / Broun
JaneLightcap- - - |
4. Principles of insurance: life, health and annuities (Author - Jones, Harriett E/ Long, DanilL ) Publishe
997.

_ LOMA-Year of Ppublication — 1

SURANCE PRODUCTS AND SERVICES

MAHKI:TING OF IN
No of credits ~ 03

— MBAD14F22A2

Course Code
Course Type - SOFT CORE

LTP =2:1:0

Course Objective:

The aim of Marketing of
r and generate profit throug
r Insurance

ices paper is to give an understanding on how to

satisfaction. The Insurance Marketing focuses
surance organization survives

Insurance Products and Serv
create custome h customer
business so that the In

on the formulation of an ideal mix fo
and thrives in the right perspective.

nsurance Industry
rketing- Marketing and other related business

factors on the marketing

UNIT-1: Role and operation of marketing in the |
Definition of marketing - The role of the customer in ma
functions within the insurancé industry- Impact of external and internal

strategy.

UNIT-2: Marketing concepts and their Application to the Insurance Industry

I?suran_ce .customers and their buying patterns - Supply and demand in the ins

(lr::cludmg. .lnsuran-cte cycle) - Marketing mix - Segmentation of existing and prospe

i, :fr::i?::::a::::::mfh; IifI;Jlfferentia.tion of the product or service- Financial Value Chain analysis =
cycle of insurance products and services.

urance industry
ctive customers

:::rl:t’i-;;:;a:keﬁng strategy for insurance products and services

egments in i

offerings and 205“?; InD;::Z:i‘:E aCUStome.rs - Identifying competitors - Competitor’s portfolio ?f

the market -Value and supply cha; a:olrtf.oho °.f ?Pportunities - Scenario testing - Taking a positio” L

services - Innovation in insurance ays|s._ P"cfng - Regulation - Branding insurancé products ﬁ'f‘d
companies - innovation levers - innovation process - innovatio”

forms.
_——
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ﬁtmﬂ of Insurance products and servicas

NIT

U o channels for distribution (including Call centres) - Distribution coficns - Serwce defivery -
omet experience, including claims - Managing the customer relationshic
(s
ces & recommended reading
R.M.lrkt‘tins): concepts and strategies. Sally Dibb ... [et all. 5th Europesr 2. oomr, MamacTuseTs
. Houghton Miffin, 2005.
Mo /keting of Financial services, M.YKhan TMH

. Marketing management. Philip Kotler. 13th ed. London: Pearson Ecucation. 20ce
: Marketing planning for financial services. Roy Stephensan. Alderstcr, Harts: Gower, 700<

INSURANCE BUSINESS ENVIRONMENT
No of credits - 03

corse Objective:
This paper intends to provide a basic understanding of the insursnce mecharism. 't =xpi@rs

concept of insurance and how it is used to cover risk. The insurance market and De moorErcs
of insurance contracts are discussed. Customer value proposition ané procduct’ OrOCSSE PIQuUEDOT
is included to understand the Core insurance Product festurss, Fesitioning Commumicator c

e

Distribution channels.

UNIT-1: The Concept of Insurance and its Evolution

The basics and nature of insurance - evolution and nature of insurance - how iPsurarcs coerztes
today - different classes of insurance - importance of insurance - how insurance Dies s of
unexpected eventualities - Management of risk by individuals - management of msk Dv rsurers —
fiing of premiums - reinsurance and its importance for insurers - role of insurarce 0 acoroMIC

development and social security .

UNIT-2: Insurance Contract
Terms of an insurance contract - principles which form the foundation of insurance - sigrificarce

of the principle of insurable interest - the principle of indemnity - the prindple of subrogation - e
principle of contribution - disclosure of allrelevant information - principle of utmest good faits - e

relevance of proximate cause - the insurance contract

UNIT-3: Insurance Market
COnStituents of the insurance market - operations of insurance companies - operations of

i . . s ) : -
"eMediaries - specialist insurance companies - insurance specialists — the role of reguiaters
" Other bodies connected with insurance. (discuss the insurance market both in India and other
Cuntrigs)

UNIT-4.
- 4: Customer Value Proposition ;
Product features, Positioning, Communication and Distribution channels -Innovation and

dey, e i L
meIopments of these components and their interplay to develop distinquishing and sustaining
Psitions . Risk coverage, benefits, price/premium and associated services - key components -oore

S~

é
|
|
|
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<\
ue Proposition = positioning -customer \

. mer Val
Custo e Proposition with Customey e9meny,

features of an insurance product -
els - Aligning the Valu

~communication and distribution chann
- iInnovation.

References & recommended reading:

ctice, R.H. Procter

1. Engineering Insurance Its Principles and Pra
Deshpande, S.P. National Insurance A

2. Rural insurance business: Potentlality and Marketing,
1999

3. Risk Management & Insurance - CA William

4. Marketing Management- Kottler P. Prentice Hall

s & R M Heins

Course Code - MBAD14F22A4 LIFE INSURANCE
Course Type - SOFT CORE No of credits - 03
—

LTP=2:10

UNIT-1: Introduction to Life Insurance
Principle terms - life insurance products - benefits and risks to policy holder and insurer - products

- conventional with profits - accumulating with profits - UNIT linked - index linked - mortgage |

endowment - group pension and deposit administration

UNIT-2: Business and Regulatory Environment
Taxation of the Indian business of life insurance companies - effect of taxation on the benefits and

premiums paid under Indian life insurance contracts - IRDA regulations - principles of dynamic

solvency - design of life insurance products in India - reinsurance and underwriting requirements of

Indian Life insurance companies.

UNIT-3: Insurance Documents
insurance Documents including proposal forms and other relevant forms - - First Premium Receipt

Renewal Premium Receipt - Policy Contract - Endorsements - Renewal Notice/ Bonus notices - Other

Insurance Documents related to insurance

UNIT-4: Life Insurance Products |
Traditional/UNIT Linked policies - Individual and Group Policies - With Profit and Without Profit Policies |

- Different types of insurance products- whole life products, Interest sensitive

products, Term Assurance, Annuities, Endowment Assurance, -Insurance products for Femae |

Children, Physically /Mentally Handicapped lives - OPTIONS, GUARANTEES AND RIDERS - Policy |

riders, Policy options, Policy guarantees.

References & recommended reading:

1. Insurance - Fundamentals, Environment and Procedures : B.S.Bodla, M.C.Garg & K.PSingh,

2. Insurance - Law and Practice :C.L.Tyagi&MadhuTyagi.

3. Health Insurance in India - A Review (A Comprehensive Guide to Health Insurance in India) : The Insuranc®
Times.

4. Guide to Practice of General : Dr. Rakesh Agarwal, 2nd edition, 2011

_—
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6 e: MBAD14F2300 Innovation & Entrepren eurship
—— —Nlrepreneurs

rs
No. of Credits: 04

grOUnd & impact of Innovation, Innovation and Indian

i Economy and Business success, Growth
ited and product life cycle and Global market environment. s i s : t

UNIT-Z: :
ligence models, step-by-step basic Innovation process,

Personal Innovation tool kit, IPR &
patents

management'

UNIT-3:
gution selection, opportunity assessment using various elements, Business strategy fit and IPR for
sntrepreneurs

UNIT-4:
| peveloping a business model, writing a business plan, building a new venture team, funding and
merketing issues, growth strategies for firm.

practical Component:

1. Brainstorming for generating innovative business ideas
1 Preparation of business plans for ideas generated.

Text Books:

1. Innovation Skills for me —Sudheendra Koushik
L Timmons, J.A. and Spinelli, S (2009) New Venture Creation - Entrepreneurship for the 21st Century New
Delhi: Tata McGraw-Hill

Reference Books:

1. Barre ) .
Battinger, BR. and Ireland, R.D. (2010) Entrepreneurship — Successfully Launching New Ventures, New
%rsey: Prentice Hall

Course Code: MBAD14F2400 Mini Project

IS¢ Type: HARD CORE No. of Credits: 04
p 2:1n
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THIRD SEMESTER

Course Code: MBAD14F3100
Course Type: HARD CORE

LTP =2:1:0 _/

ne strategic management processes and to eNcoyr,
e

Course objectives:

+  The aim of this course |
debate, discussion and reflection.

. To provide in depth understanding of

i
s to allow students to exam

ic formulation, choice, implementation and contr|
strateg

UNIT-1: importance and relevance. The Stfategi(

trod . ing, nature,

Introduction of Strategic Management: mean;"?:'unctional Levels of strategy. Vision, missiopn g
iness an

Management Process: - Corporate, Busine

in business and i _

purpose -Business definition, objectives and goals - Stakeholders md e Mthelr roles iy,
- ’ . its Business

strategic management. Relationship between a Companys Strategy an odel. Balance

scorecard.

UNIT-2:

Extenal and Intemal Analysis: The Strategically relevant
Environment Analysis, Industry Analysis - Porter’s Five Forces model ! .
Success Factors. Analyzing a company’s resources and competitive position - SWOT analysis - va|ye

components of a Company’s Externa|
- Industry diving forces - Key

Chain Analysis —-Benchmarking

UNIT-3:

Competitive Strategies: Generic Competitive Strategies: Low cost, Differentiation, Focus. Grand
Strategies: Stability, Growth (Diversification Strategies, Vertical Integration Strategies, Mergers,
Acquisition & Takeover Strategies, Strategic Alliances & Collaborative Partnerships), Retrenchment,
Outsourcing Strategies. Tailoring strategy to fit specific industry - Life Cycle Analysis - Emerging,
Growing, Mature & Declining Industries. Portfolio Analysis: BCG Matrix - GE 9 Cell Model.

UNIT-4:

Strategy Implementation and control- Strategy implementation; Organization Structure — Matching
structure and strategy. Behavioural issues in implementation - Corporate culture - Mc Kinsey's 75
Framework. Functional issues - Functional plans and policies - Financial, Marketing, Operations,

Personnel, IT. Strategy Evaluation - Operations Control and Strategic Control
Case studies in Indian context.

Text Books:

1. Crafting and Executing Strategy - Arthur A. Thom
McGraw Hill, 2012,

2. Strategic Management: Analysis, Implementation, Control -

3. Strategic Management : An Integrated Approach -
Learning.

4. Business Policy and Strategic Management - Subba Rao p. Hpi

5. Strategic Management - Kachru U, Excel Books, 2000, !

pson Jr, AJ Strickland Ill, John E Gamble, 18/e, Tata

Nag A, 1/e, Vikas, 2011.
Charles W. L. Hill, Gareth R. Jones, Cengage
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pefer®”

yrategic Management: Concepts and Cases - payig
), S ategic Management: Building and Sustaining Co
‘S;ngage Learning. .

CorﬂPE“tive Advantage - Michael E Porter, Free Press Ny

gssentials of Strategic Management - Hunger, J. David, 5/, Pearson,
strategic Management - 5aroj Datta, jaico Publishing Hoyse, 201 1.
gusiness Environment for Strategic Management - Ashw,
contempofafy Strategic Management-

R.13/e, PHi.

MDetiti
2 Petitive Advantage-

Robert A. Pitts & David Lei, 4/¢,

athappa, HPH,
. Grant, 6/e, 201 2, Wiley India,

N eV W

course Code: MBAD14F3200 ITM & BUSINESS ANALYTICS
course Type: HARD CORE No. of Credits: 03
2:1:0

course Objective of ITM:

The objective of the course is to impart the basic concepts of information technology & systems
required in organizations. The course helps the students to develop skills in understanding,

maintaining
& usage of appiications of various information systems.

UNIT-1: MIS & Business Applications

Components of 1S, Data & information, Information as a resource, Computer Fundamentals -

System Software & Application Software (applications of Spreadsheet), Database concepts,

Telecommunication & network technologies, Enterprise systems, Enterprise Resource Planning (ERP),
Customer Relationship Management (CRM), Supply Chain Management (SCM).

UNIT-2: e-Business & Security Issues

Doing Business over the internet, E-business, E-business Models, E-Commerce, Mobile E-commerce,

Building an E-commerce Website, System vulnerability and Abuse, Computer crime, Technologies for
handling security, Managing Security

Practical Components:

I Use of spreadsheet for business analytics
2. Study of CBS of a bank

Text Books:

1. Managing Information Systems in Business, Government and Society - Rahul De, Wiley India
+ Introduction to Information System - James A. O Brien, Tata McGraw Hill, 12/e.

Reference Books:

\. Managemem Information Systems - Kenneth J Laudon, Jane P. Laudon, Pearson, 12/e, 2012
: Managemem Information Systems - W. S. Jawadekar, Tata McGraw Hill Edition, 3/e, 2004

L~
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Business Analytics

. es Testing i
UNIT-3: Hypothes ¢ error, hypothesis testing for mean and proportip, for

PUROUIESS Yemd” procedr. WPlebs :on ANOVA -one way and two way, nonparametyjc te Ml
L} ' t
and large samples, Students' T distribu <

) lysis elation analysis. Regression analysis _ Linea\ Chi
square test. Correlation ana - Ma

multiple regression.

Methods of corr

ili ision Theory
UNIT-4: Fundamentals of Probability and Decision - )
Probability theory - meaning and importance - approaches of probability, conditional Probabjj

joint probability, random variable. Probability distribution — Binomial, Poisson. and Normal djst;
Decision theory  decision tree analysis, decision making under certainity, uncertainity and risk,

ty angd
bUtiOn_

Text Books:

1. Business Statistics, J. K. Sharma, Pearson

2. Statistics for Management: T N Srinivastav and Shailaja Rego, MvGraw Hill.

3. Managerial Statistics : B. R. Dey, McMillan

4. Mathematics and Statistics for Management, Mittal, Sathyaprasad and PradeepRao, HPH.

Marketing Specialization

Course Code:MBAD14F33M1 SALES & CHANNEL MANAGEMENT
Course Type: SOFT CORE No. of Credits: 03

P =2:1:0

Course Objectives:

- The aim is to prepare students to manage sales and channel teams for different types of selling, with the

purpose of enhancing value based output and productivity Learning Outcomes.

»  Introduced to an overview of basic principles of selling and distributing and to outline the areas in which
executives make decisions;

UNIT-1:

Introduction to sales management: Meaning, the sales management process Emerging Trends in Sales

Management, Personal Selling: Prospecting for Customers; Modes of sales presentation, Designing
and delivering of sales presentation,

Qualities and Responsibilities of a sales manager. Selling skills &
selling strategies. Salesmanship.
UNIT-2:

Sales organization: Meaning, Factors influencing structure, o

aca')unt sal«es.I sales process automation, emerging organisational designs Management of Sales
Territory & Sales Quota: Sales territory, meaning, size, designing, sales quota, procedure for setting
sales quota Types of sales quota, Methods of setting sales Quota. Recruitment and selection of s2/€s

force, motivation for sales force, designing a sales train; g
Ning programme, i Appraisal fof
Sales force. g Compensation & App

rganisational principle and design key

—
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sales Management: Text and Cases - Ghosh P. K, HPH.
4

peference Books:

2, Sale

; : eting Cha .
uﬂif'gtroductwn of Mark Edi:”es :l‘:ell. dStructure. Functions and Relationships of channels of
gis"'bu' gecisions: Retailing- Types of retailers, retailer marketing decisions.
eﬂng
-4 ) roce .
UNIT el pesign Process 'nd_ (?hannel. Management Decisions -Designing customer orlented
tin channels. Market' Logistics- L.oglstllcs objectives, Market logistics decisions for Distribution
rk:els: pole of Information System in Distribution Channel Management; Assessing Performance
o keting Channels
a
sesin |ndian context.
(
mended Books:
R
sales & Distribution Management - Tapan K. Panda & Sunil Sahadev, 6/e, Oxford University Press.
1. cales Distribution Management — Havaldar & Kable, TMH.
i' Managing of Sales Force - Spiro Stanton Rich, 11/e, TMH, 2003.

1. Sales & Retail Management: An Indian Perspective - S.L. Gupta, 1/e, 2007, Excell books.
smanship and Sales Management - Sahu P. K & Raut K. C, 3/e, Vikas Publishing House.
3, Sales Management - Douglas J. Dalrymple, William L Crowe, John Wiley & Co.

4, Sales & Distribution Management: An Indian Perspective - Gupta 5. L, Excel Books, 2010.

—l',‘:u—rse Code: MBAD14F33M2 | B2B MARKETING
Course Type: SOFT CORE No. of Credits: 03
P=2:1:0

Course Objectives:

+ The course prepares students for careers in the areas of ma
industrial projects & consultancy.

in practice,

UNIT-1 :

::::::al Ma"ket-‘r. Industrial Products, Organizational
ature :? :E“V'TOI'\‘ment. Government and Institutional M.?r!(ets.
Mer Perg ndustrial buying: Organizational buying Af:tm

ision ;na! Dynamics of Industrial Buying Behavior,
! »Making Ethics in Purchasing

* Itenhances the ability of the students to understand the nature of B2B marketing, & the process involved

* Itequips in the Development of B-2-B Strategies and their implementation

Di : . .
Mensions of Industrial Marketing: Nature of Industrial Marketing,
Procurement Characteristics - Industrial

ty, Buying models and Buying Centre Concept,
Roles of Buying centre, Conflict Resolution in

rketing of industrial products & services,

Economics of Industrial demand,
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UNIT-2: g and Positioning of Business Mare, . \
' Valy

ion: Segmenting, Targetin o
— s.g":::;.:':‘ e::r?enting the organizational Market, Industrial Market Research, h"""fl
segmentation, el for s

lating Product Planning: Developing product Strategy. Analyzing Industrial Prodycy Life ¢
Formulating - .

yel
Developing Strategies for new and existing products \
Business Service Marketing: Special Challenges ==

UNIT-3:

Formulating Channel Strategy: D
Rep, Channel Objectives & Design, Channel Logistic
Pricing Strategies: Price Determinants, Factor !
learning curves, Pricing Strategies, Competitive Bidding, Leasing

irect & Indirect Channels, Industrial Distributors g Man
s, Selection & Motivation of Channel Members

s that Influence the Pricing Strategm, Conce
't

Ul']( h.lll-r.

UNIT-4:

The Promotional Strategies: B-2-8 Advertising, Sales Promotion in Industrial Markets, Traq, Shows
and Exhibitions, B 2 B Forms of E-Commerce.

Management of Sales Force: Personal Selling, Key Account Management, Managing the Industiy
Sales Force, Organizing and controlling the industrial sales force activity, planning for the saleg
force Deployment, Measuring the Effectiveness of Sales Force, CEEQT?T relationship Managemen
Strategies for Business Markets.

Practical Components:

1. Group presentations on organizational buying behavior & practices in purchase of raw materials,
capital & facilitating goods in Indian Co's & MNC's operating in India.

Segmentation & Positioning of B2B Products.

Forecasting Techniques for demand of Industrial Products

Visit to Trade shows & Exhibitions

Industry visit in 2-3 Industries

Competitive Bidding Process

Preparation of quotation.

Industry survey in the context of B2B Marketing

Case studies

W ®NO WA WN

Text Books:

1. Business Marketing - Krishna K Havaldar; Latest Edition; Tata McGraw Hill Publication.

2. Industrial Marketing - Robert R Reeder & Reeder; Latest Edition; Prentice-Hall International

Publication.
3. Business Marketing Management - Michael D Hutt, Thomas W Speh, Latest Edition, Cengage Learning
Publication.

Reference Books:

1. Business Marketing - Frank G Bingham Jr, Latest Edition; Tata Mcgraw Hill Publication.
2. Industrial Marketing - Mukherjee H S; Latest Edition; Excel Books Publication
3. Industrial Marketing - PK Ghosh, Latest Edition; Oxford University Press
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RURAL MARKETING
No. of Credits: 03

issues,

deal wit .
. need of Rural Marketing has become an emerging
9 feld of study and hence a certified course to

; has become a priori
il this gap . priority. The course offered in Ryral Marketing ai
ral marketing to management students/working employe i aiah s i
es.

pasics of ru

uNIT-1:
Irlm,dm:tion:

ural Market.mg: Basic fConcepts; Scope and Components of Rural Markets; Classification of rural
natkets, Environment o Rural Market: Population, Patterns of Income, Expenditure and land use;
Challenges in rural Marketing; Rural Credit Institutions, Agriculture Export Zones (AEZ) '

UNIT-2:

pural Consumer Behaviour & reaching Rural Market:
Consumer buying behaviour models , Factors affecting Consumer Behaviour, Characteristics and
psychology of a typical rural consumer, Consumer buying process; Research approach, PRA approach

UNIT-3:
STP Model & Rural Marketing Strategies:
Bases of Segmentation, Evaluation & Targeting, Positioning Strategies; Levels & Classification of Rural

Products; Rural Consumer Adoption Process and Product Life Cycle; Brand building: Brand Loyalty vs.

Stickiness; Fake Brands and Strategy to counter fakes

UNIT-4;

Distribution & Communication strategy:
Bisting & Emerging Rural Distribution
Future of Rural Marketing

Models; Rural Communication: Process and Media Selection;

Text Books;
N Marketing - Pradeep Kashyap; Latest Edition; Pearson Education Publication.
25 Publishing House-

2 Rura| M . TR
arketing - TP Gopalaswamy; Latest Edition; Vik . o
3. Rural Marketing - Dogra & Karminder Ghuman; Latest Edition; Tata McGraw Hill publication.

?ﬂ"‘“ee Books:

i :ural Marketing - Mathur UC, Latest Edition;
Ural Marketing - Sukhpal Singh, Vikas publishin

 Rural Marketing - Krishnamacharyulu CG & Lalith

Excel Books publication.

g House.

a Ramakrishnan, Pearson Education

‘____._-————_—
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Course Code: MBAD14F33M5 | Retail Management

Course Type: SOFT CORE No. of Credits: 03
LTP = 2:1:0
Course Objectives: o
*  Introduced to an overview of basic principles of retailing and to outline the areas in which executives -
decisions.

* To understand the history and development of retailing, its role in the m;:rketplace and di“"ibmion
management.
channel, retailing strategy, merchandise management, and store g

UNIT-1:

RetniI:ng: - Meaning, Nature, Growing Importance of Retailing, Factors Inﬂuencing' Retailing, F““CtiOns
of Retailing, and Retail as a career. Classification of Retail UNITs, Types of‘Retall Formats, Stl’ategi(
Retail Planning Process. Retailing in India-Emergence of Organized Retiling Traditional Retailing,
Organized Retailing in India, Retailing in rural India, FDI in retailing, Role of IT in retailing, Emerging
trends in organized retailing.

UNIT-2:

Retail Location: Factors affecting location decision-Site Selection- Location based retail Strategies,
Store Design: Interiors and Exteriors - Store layout — Types of layouts - Factors affecting store layout
- Store image mix - The Internet Store. Retail mix.

UNIT-3:
Merchandise Planning: Concept & Implication, process of Merchandise Planning. Store operations,

Merchandise procurement and inventory management in retailing. Merchandising:  Concept,

Importance, Functions-Steps in merchandising planning - Category management: Definition and
process - Introduction to Private label brands.

UNIT-4:

Retail Pricing: Factors influencing retail pricing, Retail pricing strategies, Retail promotion strategies,
Relationship Marketing in Retailing: Management & Evaluation of Relationships in Retailing, Retail
Research in Retailing: Importance of Research in Retailing, Trends in Retail Research, Areas of Retail
Research. Customer Audits, Brand Management in retailing. Case Studies in Indian context.

Text Books:

Integrated Retail Management - James R. Ogden & Denise T. Ogden, Biztantra, 2003.
Retail Management - Levy & Weitz, 8/e, TMH, 2012,

Retailing Management - Swapana Pradhan, 4/e, TMH, 2012.

Retail Marketing Management - Dravid Gilbert, 2/, Pearson Education.
The Art of Retailing - A. J. Lamba,McGraw Hill,

Retail Management: A Strategic Approach - Barry Berman,

on s wn =

Joel R. Evans, Pearson,

Reference Books:

1. Principles of Retail Management - Rosemary Varley, Mohammed Rafiq, Palgrave Macmillan, 2009..
. Retail Management -Chetan Bajaj, Oxford University press.

2
3. Managing Retaling -Sinha, Piyush Kumar & Uniyal & Oxford University Press, 2010.
4. Retail Management - Arif Sheikh, HPH, ’
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o’

T MBAD14F33H1 | INTERNAT —
FT CORE IONAL HUMAN RESOURCE MANAGEMENT
1ype: SO No. of Credits: 03 R

e students for the most com
th plex task required for managing expatriates by ed
w educating

o PO

ational HRM process to a
mnmderstan 4 the challen cquire, rewards, motivates and manage its people effectivel
n es u e live
0 to U 9 sually faced by expatriates on their forel y
nage workforce globally. gn assignments and

©
1 lnu“uctiﬂn to IHRM
ches 10 IHRM.dDIfferenCe bet.ween IHRM and Domestic HRM, Reasons for emergence of IHAM
s of |HRM..M0 els of SHRM in Multinational Companies, Cultural issues in IHRM, International
wansio“ strategles,The Challenges of International Human Resource Management
UNIT-Z: Recru'tment, Selection and performance management in International context

tional Managers- parent country nationals, third country nationals, host country nationals,
s and disadvantages of different selection methods, recruitment —methods at international
and techniques, interviews for international selection, International staffing
ement cycle, model, appraisal of expatriate, third and host country

advantage
evel . selection criteria

iues. performance manag
employees, issues and challenges in international performance management.

nt and compensation management in international context

rnational staff, types of expatriate training, HCN training, repatriate
[tinational companies. Current scenario in international training
| compensation, Approaches to international

UNIT-3: Training and developme
Training & development of inte
waining knowledge transfer in mu
and development. Key components of internationa
compensation, compensation practices across the countries.

UNIT-4: International Labour Relations
practices in different countries- Japan, USA, UK,

Key issues, response of labour unions 0 MNCs , HRM

Turkey, Middle East, India and China.

Text Books:
rd University Press, 2005.

t- Monir H. Tayeb, Oxfo |
ce E. Welch, Cengage Learning.

1. .
International Human Resource Managemen '
t - Peter J. Dowling, Den!

2] .
Nternational Human Resource Managemen

Reference Books:

nt - Aswathapp@ K, Sadhna Das:

L Iny .
ternational Human Resource Manageme
RaoP.L, Excel Books.

< nt .
emational Human resource Management -
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ORGANIZATION DEVELOPMENT & CHANGE \\

Course Code: MBAD14F33H2 |\ ANAGEMENT SYSTEM
No. of Credits: 03

Cot'ree Type: SOFT CORE

Course Objective:

nts to Integrate knowledge and skills developed In theiy

ages stude
This course encourage i ol methods to help organization, . ioug
management courses. Students learn and apply achjg,

and build capabilities to meet future challenges. Emphasts wil b?“ g unCk:"”’“"ldine 9::'5
change Impacts Individuals, teams and organizations. This course Wil attempt to. mirro, y, type ’
interactive communication and analytical processes that typmall).r'occur .as Organizationg Struggle .
attain the objectives of their stakeholders in an intensely competitive environment. Thjg Course Shou::

be challenging, interesting and relevant. It focuses specifically on the types of Problems, Procesgg,

and decisions that are faced by leaders in all types of organizations.

UNIT-1: Introduction to OD
Foundation of OD, Theories of Planned Change, OD Process, Change Model

UNIT-2: OD Interventions
Human Process interventions,
interventions, Team Interventions

Techno Structural Interventions, HRM Interventions, Strategic

UNIT-3: Organization Change
External Drivers for change, Forces of Change, Approaches to changes, Action Research Model, Kurt

Levin Model, Senge’s Five Discipline

UNIT-4: Applications of OD
OD in Health Care, Family Owned business, Educational Institutions, Public Sector Organizations

Text Books:

1. Organizational development - Ramnarayan Sand Rao TV, Sage Publicatin, 2011.
2. Organization Development - Wendell L. French, Cecil H. Bell, Veena, Jr, Pearson Education
3. Organizational development and change by Cummings and Worley, Cengage Learning 2005

Reference Books:
1. Organizational Change and Development - Kavitha Singh, Excel Books,2010

2. Change Management - Radha Sharma, Tata McGraw Hill, 2007.
3. Managing organizational change - Palmer, Dunford and Akin, 2011,

—
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se objective:

oV
jve of this paper s to [,
he ob]ec't experience the proc "‘”f'ﬂrlzo the students iy, the fund
ent, ess o ® lundarm
9™ fling to oth competency mappin YIS % campsteny
mpetencypfo ng to other HR application, 9 and understand the integration of
©

1 competency Method in Humap Resource

M .
elopment, Definitions, A anagement: Features of Com etency Meth
PProaches tq P Y Methods,

ical Dev
Hi aPPINg and Case Studies in Competency

Mapplng

JNIT-2: Competency Mapping Procedyres and
itera sampling, Tools for Data Collection, Data A
o Method, Mapping Future Jobs ang Single In

DgCiSiOnS-

yNIT-3: Metiiods of Data Collection for Ma

Pping: Observation, Re i iti '
o tiods of ba e o M pertory Grid, Critical Incidence

‘ Expert System, Job Task Analysis, Behavioral Event
lnterVIEW.

UNIT-4: Developing Competency Models from Raw Data; Data Recording

. o Analyzing the Data, Content
analysis of Verbal Expression, Validating the Competency Models. ’

practical components:

. Askto students to study the organizational structures of any MNCs & prepare a competency dictionary for
the said positions.

+ Askthe students to role play the behavioural event interview to collect data for competency mapping for
aHR Executive position / any other position of an organisation.

Text Books:

1. Competency Based HRM, Ganesh Shermon, TMH, 5ft Edition, 2009.
2. Ahandbook of Competency mapping - Seema Sangvi, Response Books, 2010.

Reference Books:

1. Competence at work (1993) by Lyle M. Spencer, Signe M. Spencer. John Wiley and Sens Inc.

66
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R T00L N
MR TOOLS & ANALYTICS g

Course Code: MBAD14F33H4

is: 03
Course Type. SOFT CORE No. of Credits: 0
LTP = 2:1:0

Course Objective:

TO expose students with analytical mode | revealing h
) ap, reveali .
and combine these results with business intelligence quantum leap, revealing how to Predicy

ls. learn how to measure and evaluate past ang Curren,
“Qnd

the Valye
of future human capital mvestments.

UNIT-1: Introduction to Predictive Analysis, Disruptive Technology-The power to Predict, Towy,

ds
Analytics and prediction

UNIT-2: The HCM 21 * Model, Scan the Market: manage the risk, the new face of workforce Planning

collapsing the silos, turing data into business intelligence

UNIT-3: Challenges and Opportunities with Optimal Decision Making and How Advanceq Analytic
Can Help Collaboration, Cooperation, and Reciprocity

UNIT-4: Value Creation and Advanced Analytics, Human Science and Selection Decisions g,
Science and Incentives

Text Books:

1. The New HR Analytics: Predicting the Economic Value of Your Company’s Human Capital Investments By
Jac Fitz-Enz

2. Applying Advanced Analytics to HR Management Decisions: Methods for selection, Developing
incentives and improving collaboration by James C Sesil

Reference Books:

1. HR Analytics Handbook by Laurie Bassi
2. HR Analytics by Tracey Smith

Finance Specialisation

Course Code: MBAD14F33F1 CORPORATE TAXATION FOR BUSINESS DECISION
Course Type: SOFT CORE No. of Credits: 03
LTP = 2:1:0

Course Objective:

To impart knowledge of the provisions of Income tax law relating to the direct tax laws to the students.

By the end of the course, students get knowledge of various tax incentives and benefits under direct
taxes and services taxes.

UNIT-1:

Overview of Direct Tax Laws, Direct versus indirect taxes, taxable person, Basic Concepts.

) " . X
Deemed income, residence concept. Incomes which do not form part of total income Tax planning. Ta
./
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//Tax Management and avoidance of double taxation B

asis of . p
asio™ o5 of assesses charge; rates of taxes applicable
’ d'ffeﬂ?"t oe

i

for

UN'T'Z' Jowance; Perquisites, gratuity and retirement benefits; In
ieS i [ i :
safar';usiness and profession, Capital gains, Income from other sources

fro™

come from house property Income

NI

pedu”

jon U/S 80c tO 80. u, Problems arising from aggregation of income and set off and carry forward
Computation of income and Return of Income Tax, Filing procedure

NIT-# duction, Basic Propositi
ce 1O - Intro ' positions, General Exemptions, Export of Services, Computation

Ser\’i . ; . . )

(T Lable Service, Registration, Issue of Invoice / Bills / Challan / Consignment Note, Payment,
pefund, Records & Returns, Recovery, Rectification of Mistakes, Interest / Penalties, Search & Seizure,
pccounts & Audit

practical component:

peparation of Income tax returns, filling of e-returns, excel training.

Text Books:
1. Direct tax - Vinod Singhania

7. Direct tax- Mehrotra

B

Course Code: MBAD14F33F2 INTERNATIONAL FINANCIAL MANAGEMENT
Course Type: SOFT CORE No. of Credits: 03
[TP=2:1:0

Course Objective: The objective of this course is to acquaint students with an in-depth knowledge of
the working of international financial markets, mechanism of Forex market, measurement of foreign
exchange risk and exposure.

UNIT-1: International Dimensions of Financial Management:

International financial Environment- The Importance, rewards & risk of international finance, Goals of
MNC, International Business methods, Exposure to international risk, International Monetary system,
Multlateral financial institution

Internationa| Monetary System, International Flow of Funds: Balance of Payments (BOP),
FLI“di"‘"éntals of BOP, Accounting components of BOP, Factors affecting International Trade and
“Pital flows, Agencies that facilitate International flows. BOP, Equilibrium & Disequilibrium. Trade
eficits, (Problems on BOP)

UNIT-2: Fara:

o 2 Foreign Exchange Market and Instruments ‘
®ign Exchange Market: Function and Structure of the Forex market, Exchange rate quotations,
@ . * .
terrnlnation of Exchange rates in Spot markets and forward markets, Exchange rate behavior-

'0‘55 Rates- swift Mechanism. Triangular and locational
"itrage,

N

Arbitrage profit in foreign exchange markets,
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R, ADR, Cross listing of shares Global registereq sha
g ' res,

International Bond & Equity market. GD
International Financial Instruments

gement
re - Forward Market- Futures Market- Optiong Market

UNIT-3: Foreign Exchange Risk Mana
both two ways and three way swaps. Cross cyrrg,,.
Yy

Hedging against foreign exchange expost
Currency Swaps-Interest Rate Swap problems on
f Transaction exposure- Management of T’anSIation

Swaps.
Management of political Exposure- Managemeng of

Foreign Exchange exposure:-
exposure- Management of Economi
Interest rate exposure.

International Capital Budgeting: Concept, Eval
Impact on Value, Adjusted Present Value Method

Management ©
c exposure-

uation of a project, Factors affecting, Risk Evaluation,

UNIT-4: International Parity Relationships

International Parity Relationships & Forecasting Foreign Exchange rate:- Measuring exchange rate

movements-Exchange rate equilibrium - Factors effecting foreign exchange rate- Forecasting foreign
parity & International Fisher effects. Covereg

exchange rates .Interest Rate Parity, Purchasing Power

Interest Arbitrage

Text Books:

1. International Finance Management - Eun & Resnick, 4/e, Tata McGraw Hill.

2. Multinational Business Finance - Eiteman, Moffett and Stonehill, 12/e, Pearson, 2011.
3. International Financial Management - Jeff madura, Cengage Learning 2008.
4. International Financial Management - Vyupthakesh Sharan, 5/e, PHI, 2011.

5. International Financial Management - Madhu Vij, Excel Books, 2010.

Reference Books:
1. International Financial Management - Apte P. G, 6/e, TMH, 2011.

2. International Financial Management - Jain, Peyrard & Yadav, Macmillan 2010
3. International Finance - Thomas O'Brien, Oxford University Press, 2010.

FINANCIAL MODELING USING EXCEL
No. of Credits: 03

Course Code: MBAD14F33F3
Course Type: SOFT CORE

LTP = 2:1:0
Course Objective:
Financial modeling Is a mandatory activity for Investment bankers, bankers, project finance persons,
equity researchers, PE & VCs. The Financial Modeling Course offers a practical approach for financlal
analysts to come to the business valuation of any organization. This course will teach the modeling
techniques avallable that can be used for accurate financial forecasting, and how to apply them using

|

Excel.

UNIT-1:
Modeling Architecture: Introduction to Financlal Modeling, Financial Model Layout gssentlals.
nts of

Modeling techniques, Assumption setting, Review the relationship between major compone
financial statements, Interlinking Income Statement & Balance Sheet and Integrating the Cash Flow.

——
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12 I: Quick review of
UNl . - to Excel uick review of the Excel pro PR
tion gram using “mouseless” ex i
P : cel techniques to create
nd robust historical analysis of the case study, Sample excel “short-cut” aqnd *hot keys”

||1"0 ) 5
e cient . wizard, e.g. - logic f i

anhniqu " Functlon. , eq. gic functions like “IF* statements, “PMT” plus a series of other

te¢ 4ded excel functions.

emP®

UN'TJ: ksheets: Calculating Re :

operali°“a' wor 0 RESERS Calculating Cost of Goods Sold (“COGS?), Other

perati Expenses: A"T'V'ngE] tol’ EBIT, l.:|5|ng Revenues and Costs to derive Accounts Payable and
ts Recewable. Using Excel’s Function Wizard to calculate Annuities, Calculating debt schedules

pccot™ | to accomm i i -
nd ricking the model t odate different time horizons. Calculating principal repayment and

fme Value of money:

UNIT-4: o _
Discounted cash flow modeling: Calculation of cost of equity, cost of debt, cost of capital. Using the

Model 10 price the Asset, Calculating Net Present Value, Calculating Internal Rate of Return, valuation
tbonds and calculate the Enterprise Value.
0

Text Books:
1 Accounting for Managers — Jawaralal, 5/e, Himalaya Publishing House, 2011.

2. Introduction to Analysis Financial Statement — Ashish K Bhatta charya, Elsevier India.

3, Financial Management - Khan M.Y &Jain P.K, 6/e, TMH, 2011.

4 Business Data Analysis using EXCEL - David Whigham, Indian Edition, Oxford Publication Press

course Code: MBAD1 4F33F4 PROJECT APPRAISAL PLANNING & CONTROL

course Type: SOFT CORE No. of Credits: 03

TP =2:1:0

Course Objectives:
The course aims to familiarize the students wit

should be able to undertake preliminary appraisal ana

h the core concepts of project management. Students
lysis of the projects with minor complexities.

UNIT-1:

Project formation and appraisal

Project Management - Overview. - Generation O
Social Analysis, Market and Demand Analysi
Detailed Project Reports, Cost of project. Capital Bu
C3pital Budgeting

f project ideas. Market, Technical, environmental and
s. Economic and Financial Analysis. Formulation of
dgeting Decisions Overview. Risk analysis in

UNIT-2:

Proj .

pmlem planning and scheduling
"

te°Je':t scheduling process. Gantt Chart. Critica
chnique, Crashing of Project Network

| Path Method. Programme Evaluation & Review

UNlT-S;

Pre:
olect Management

Oje . L
Ject Planning: Attributes of good plan. Form ning. Human

s of project organization. Project Plan

A T o W T

Spe " . f
L28Pects of Project Plannina. Prerequisites of successful Project implementation.
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UNIT 4

Project Completion and Evaluation

: dits. Abandonment Analysis. Inte
; : : st completion au : Irate
Control; of in-process projects. Pé ition from Project to Operations, d "Ojey
Management Control System. Managing Transition

Managing E-Projects. Future of Project Management
Practical Components:

1. To undertake preliminary appraisal analysis of the projects with minor complexities.

2. Study of project finance schemes of banks.
Text Books:

1. Projects (Planning, Analysis, Selection, Financing, Implementation, and Review) - PraSanna
Chandra, 8th Ed, TMH, 2012.

2. Project Management and Appraisal, Sitangshu khatua, Oxford, 1st Ed, 2011.

Banking and Insurance Specialisation

Course Code: MBAD14F33B1 FUNDAMENTALS OF INSURANCE

Course Type: SOFT CORE No. of Credits: 03
LTP = 2:1:0

Course Objective:

To give clear understanding of the main principles of insurance and to

give broad knowledge of the
insurance products

UNIT-1: Introduction to Insurance

— Insurable Interest- Human Life value'Concept- Elements of

indemnity - Principles of Utmost good faith-
Clause- Players in

Insurance Risk - Principles of
Principle of Subrogation- Insurable interest -
Life and Non-Life Insurance sector - Insurance documents — Procedure

Alterations- Duplicate policy- Nomination- Assignment -
Foreclosure

Proximate

for issue
Lapse and revivals- Assignment -

UNIT-2: Types of Insurance - Life Insurance and Ge
plans - Re-lnsurance - Nature of Re-Insurance ris
Agreements -Legal framework of life and general ins
- underwriting in Life insurance — Underwritin
critical issues -Insurance Accounting
measures. Concept of Insurance as an in

neral Insurance Products including UNIT linked
k - Types of Re -Insurance - Reinsurance
urance - Underwriting (Process and Principles)
9 in Nonlife insurance Bancassurance- concepts -

-Financial Analysis and valuations- Solvency and performance
vestment,

UNIT-3: Life Insurance Products: Types of insurance policies-Features of term insurance - Features
of Endowment Assurance - Role of Term and Endowment in product designing - Types of Lir
Insurance policies - Annuity & pension policies - Whole life policies - Money back policies — Market
Linked Insurance products, Riders, Pension Products, Marketing of Life Insurance

Health ‘Insurance Products: Individual Medical Xpense Insurance - Long term care coverage -
Disability Income Insurance - Mediclaim Policy - Gro

Up Mediclaim Policy - Personal Accident policy g
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o

v general insurance Products:
NIT-4

Flre Insurance

' - = Fundament
1 proposals Fire Insurance proposals -Fire
.

Insurance clalms
Pes - Factors to be

\

(\‘nih“'

al principles - Fire Insurance

considered for premium fixing -Motor

ranc o
[st "““\\\ll.‘; Products: Bl"‘gldly - Jt‘\\ll‘”\_‘f's Block
el

Insurance -
insurance = Aviation Insurance - Fidelity

l“i\(.'

Baggage Insurance - Banker's
lndt‘"“‘“-\'

quarantee insurance - Public llability insurance.

Ye‘t BookS: 3 ']
mm{.\mcnt.\ls of Insurance - Gupta, P K, 2/¢, Himalaya Publishing House, 2011
' ru,,d.\ment.\ls of Insurance - Kaninika Mishra, Prentice Hall of India, 2010,

insurance Management: Text & Cases - Sahoo, S C and Das 5 C- Himalaya Publishing House, 2011
IC 33- Institution of Insurance

s w4
s

’-

insurance: Theory & Practice - Nalini Tripathi & Prabir Pal, PHI, 2010

wn

Reference Book:
. Banking and Insurance, Mohapatra and Acharya, Pearson, 2012,

course Code: MBAD14F33B2 TREASURY AND RISK MANAGEMENT
course Type: SOFT CORE No. of Credits: 03
P =2:1:0

Course Objective:

At the end of the course students will be able to know the treasury operations, products, Liquidity
planning and management of cash assets in banks. Students also will be able to calculate CRR and
SLRratios and know the treasury risk management methods followed by banks.

UNIT-1:

Introduction to Treasury Management centralized vs. decentralized treasury management, asset
liability management. Financial market and money market, types of money market instruments,
collateralized borrowing, lending obligations and regulation of money markets. Treasury Products,
exchange rate mechanism, swaps, options and commodity market. Central Bank and Foreign Exchange
Market, approaches of CAC, FEMA and R-Returns concepts.

UNIT-2:

Litluidity Planning and Managing Cash Assets - CRR and SLR, liquid assets and instruments of
Monetary policy, cash management system, multinational cash management and analyses working
“Pital management, Risk and Risk Measurement - processes and tools available for risk management,
‘Oncept of quantitative risk measurement. Liquidity Risk Management - the procedures to measure
*"dmanage Net Funding Requirement (NFR), concept of liquidity gap report, RBI guidelines to banks.

UNIT-3;

ek Management -Interest Rate Risk Management - Modern theory of interest, interest rate risk
ang

Strat s°_""CeS of risks, measurement and shortcomings of gap analysis, sensitivity of porffollo and the
“gies for controlling IRR, interest rate risk management role of financial intermediaries. Foreign

. ::ange Risk Management - various types of foreign exchange risks an.d currency exposure, foreign

nrmt:nge risk management and the concepts of gap limit, stop loss limit, intraday and overnight
*3nd value at risk approach. Introduction to Derivatives

&
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UNIT-4:

Treasury Risk Management Methods
management, treasury management organisation
(VzR) - Various components of VaR, significance
of back and stress testing. Asset Liability Managemen
management, ALM system in banks and ALM informa

group and interest sensitivity.

Practical Components:

oW =

Text Books:

1. lIBF.“Risk Management” Macmillan, New Delhi.
2. Bhaskaran, R.“An Introduction to Fund and Investment Management in Banks” Bankers Instityte of Rural

development, Lucknow.

Reference Books:

1. 1IBF, “Bank Financial Management”

2. Bagchi, S.K. “Credit Risk Management.” Jaico Publishing House, Mumbai.

3. Rose, Peter."Commercial Bank Management” 5th Edition, Texas A & M University College Station.
4. Chance. Introduction to Derivatives & Risk Management”"Thomson Learning, New Delhi.

Study the treasury products offered by a Bank and submit the report on the same.

Study and calculate the CRR and SLR ratios in a bank.

Study the risk management methods followed by a bank and present the same in the class,
Study the ALM system and ALM information system of a bank and present the report.

RBI Master circular on TRM dated 1st July

\ .

-types of risks - Various  components jp treagyn,
and market risk management policy, Value gk
different approaches and limitations of VaR, o, Risk
t in Banks - ALM as coordinated balan Neepy
tion system, ALCO responsibilities, Ay su:, p:et |
|'t |

Course Code: MBAD14F33B3 LIFE AND NON-LIFE INSURANCE PRODUCTS
Course Type: SOFT CORE No. of Credits: 03
LTP = 2:1:0

Course Objective:

The objective of the course is to introduce the different types of life, health, general and wealth
insurances to the students. The factors affecting the fixation of the premium as well as the advantages
of covering oneself with insurance will be the covered in depth. Also the different types of social '

security insurance plans, vehicle insurance plans will be introduced which puts the student at an
advantageous position in the Banking and Insurance Industry.

UNIT-1:

Life Insurance Products: Elements of Life Insurance - Features of term insurance — Features of
Endowment Assurance - Role of Term and Endowment in product designing — Types of Life Insurancé
policies — Annuity & pension policies - Whole life policies - Money back policies - Other types.

UNIT-2:

Health Insurance Products: Individual Medical expense Insurance - Long term care COVETEQE' -
Disability income Insurance — Mediclaim Policy - Group Mediclaim Policy - Personal Accident policy

= Child welfate policyon.

—

73
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3 e & Social Insurance: Various ryra) Insuranc
UN 5uranc

e Policies - Project - Social
al old age survivors and disability insurance — Ject Insurance - Soci
pv - '

Types of benefits _ unemployment insurance
n tion.
|n5Ura s Compensa

o Whicles [nsurance: Need - Types - Factors to be considered for Premium fixing
r
Mot?

uI'"TA: — products: Burglary - Jeweller’s Block Insurance -

an bt e Baggage Insurance - Banker’s

i ity [nsurance = Aviation Insurance - Fidility guarantee insurance - Public liability insurance.

ni

jnde™

e‘t Books' f I VBT . .

P K “Fundamentals of Insurance”Himalaya Publishing House, Mumbai,

1. G|Uzk. Kenneth and Horord D Shipper. “Life & Health Insurance” Pearson Education, New Delhi,
2 zanglﬂ y Anand.“Insurance Mangement” New Age International, New Delhi.
3. G

se Code: MBAD14F33B4 DEVELOPMENTAL BANKING INSTITUTIONS
rse Type: SOFT CORE No. of Credits: 03

course Objective:

arthe end of the course students will be able to know the Role of developmental financial institutions.

UNIT-1: Evolution of Institutional Banking: Role of Development Financial Institutions, role of each
fnencial intermediary in mobilizing and providing credit. Small Industries Development Bank of India:
Role of SSI/MSMEs in economic development, role of SIDBI in providing finance to this sector and
the products and services offered by SIDBI. Micro Finance Institutions (MFls) - Institutions providing
micro finance and the role of micro finance in economic development. Introduction to IDFC, ILFS.

UNIT-2: National Bank for Agriculture and Rural Development Overview of Agricultural banking, and the
origin and credit functions of NABARD. Infrastructure Development - Different sectors of infrastructure
and the Government policy toward infrastructure development, Public Private Partnerships, Viability
Gap Funding and DFIs for provision of infrastructure finance. Institutional Finance for Housing -

Overview of Housing Finance, in rural and urban areas and the institutions providing housing finance,
NHB and other Housing Finance Institutions like HDFC.

UNIT-3; International Banking and International DFIs: International Financial Institutions like the World
tnk, European Development Finance Institutions, and World Development Financing Institutions.
"3 profile of Institutional Banking: Comparison of Development banks vs. Commercial
" Concepts of Account and Cash Management Services: Overview of account services, cash
-s::::e“t sefvices, RTGS, NEFT, ECS. Treasury and Capital Markets: Forex, money market and

B, AD, > Capital markets like equity, debt, and private placement. Introduction to World Bank, IMF,

U'\angi

UNryg.
M’mﬂcing foreign trade: Means of financing exports and imports, regulations in terms of RBI.

of " to Exim Bank, ECGC, Asset Reconstruction Companies - Implications of NPAs, overview
%h“ : and Asset reconstruction companies. Other Financial Intermediaries and services -
fnancial

: h&,,.d intermediaries and services, the functioning of the depository system, financing by
' ‘ tl.'epa’"“e"tarld settlement svstem in financial markets.
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Practical Components:
ic development and submit the report

finance In econom on
1. Study the role of SSUMSMEs & micro
thosame, t.

repare a repor

Stu.y the Institutions providing micro finance I Incl2 an;P : in India and prepare a report.
Study Institutional Finance for Housing & infrastructure OFere

Study the Means of financing exports and imports at a bank and submit the report on the same,

oot

Text Books:

1. International Banking Operations; lIBF; Macmillan Publishing House
2. Corporate Banking; IIBF; Macmillan Publishing House
3. Fundamentals of International Banking by Roop Narayan Bose

Reference Books:

Shekar and Shekar “Banking Theory and Practice”Vikas Publishing House, New Delhi.
Material management:-W.R.StelzerJr.(PHI)

Material management:-D.S.Ammer&RichardErwininc.

Material management:-A.K.Dutta(PHI)

. Material management- An integrated approach :- P. Gopal;akrishnan,& M. Sundersen(PHI)
Operations Management Specialisation

o os W

Course Code: MBAD14F3301 TOTAL QUALITY MANAGEMENT
Course Type: SOFT CORE No. of Credits: 03
LTP=2:1:0

Course Objectives:

= This course will provide the student with the underlying principles and techniques of Total Quality
Management (TQM) with emphasis on their application to technical organizations.

» Todevelop a working knowledge of the best practices in Quality and Process Management.

+ To view quality from a variety of functional perspectives and in the process, gain a better understanding
of the problems associated with improving quality, also quality tools utilized in service and international/
environment.

The course aims to impart knowledge on the quality management process and key quality management
activities.

UNIT-1: The Foundations of Total Quality Management

Components ?f quality, The total quality management approach, Innovation, design and improvement,
Product quality characteristics and service quality characteristics

dimensions of quality Planning for quality: Flowcharting, Detailed flow, Process charts and

flow diagrams Planning for just-in-time (IT) management System design and contents System
documentation, implementation and assessment

Quality parameters and specific

UNIT-2: TQM Tools and the Improvement Cycle
Measurement of quality, Costs of quality,

Tools and techni . - gical
. ques for qu: Statistica
process control, Quality improvement techn Quility improvernant;

iques in service industries . Specific techniques for design:

e
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UNIT 3: The Quality Orglmsauon Within an Orgap: Preventive
ple and the orghanlsatlt?nal structure, esnl.mo"
elationship between t ‘: Quality Or9anisatioy, an Conslbilte Perf
ity improvement, Imp| ; orm,
forquality imp Pementmg teamy Kfor a e n Nnagemen, -
. Qu mPTOVQmEnt_ th Change through teamwork
UNIT-4: Quality Control “ 1€ DRIVE mogey
i 0 Quali
Iﬂfr"duft'on t. Q Y Control, Process Contyg and
of Quality variation, Advantages of Shewh co t c‘)"'tl'ol, Chance
and sigma charts, fixation of control limjts. Ntrol charts, Process ¢ and Assignabje Causes

Text Books:

1. OAKLAND, JS.: Total Quality M,
Heinemann (1993)

2. HOYLE, D:I1SO 9000 Quality Systems

3. TENNER, AR& De TORO I):Total

Addison -Wesley Publishing Compa
4. BROWN, S. et al : Strategic Operations M, .
1005 Nagement 2nq Edition Elsevier Butterworth

Quality Management _

Course Code: MBAD1 4F3302

Course Type: SOFT CORE
TP =2:1:0

TECHNOLOGY & INNOVATION MANAGEMENT
No. of Credits: 03

Course Objective:

' Touse targeted readings,

examples and cases to apply your knowledge in the context of an organization
orinnovation system,

" To develop transferable professional and practical skills as well as transferable skills through group
discussions and presentations

UNIT-; Introduction: innovation and its pervasive effects; perspectives. Case studies of innovation

. i essing, computerization, mass
o Mpacts, Long term impacts of technological change (Steel proc g
p’°dUCtion)_

f small firms
oA Economics and technological change: Technology strategy and firms. Tef::r':ai’s .
! nnovation The Product Life Cycle and markets. Networks, standards an

uesigns. Lock-in and systems. -
"3: Innovation in services: Intellectua property i

S~

s: the system and its use. Defence R&D and
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nizational capabilities, innovation & Strateq
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firm, Orga
. the ization of knowledge.

. Knowledge managemen
Innovation. Knowledg Corporate organ

UNIT-4: Innovation and venturin standards and Strategy, Strategies for amiCiPating

and innovation systems, Intellectual property, dons
ons.
technological change, Building Innovative organiza

Text Books:

1. Tidd. J. and Bessant, J (2009),Innovation : What is it a_nd why it matters, Fourth Edition, Johp Wliey

& Sons:
2. P.N.Rastogi Sage Publications, 1995 - Business & EC
3. John E. Ettlie - 2006 - Preview - More editions

Course Code MBAD14F3303 | WORLD CLASS MANUFACTURING

Course Type: SOFT CORE No. of Credits: 03
LTP = 2:1:0

onomics - 301 pages

Course Objectives:

- To Define manufacturing and explain its relationship to design and marketing. »
. To Describe the value added by manufacturing and its role in creating wealth in a nation.
- To Provide a historical perspective on the changing nature of manufacturing in India

UNIT-1: Introduction to world class manufacturing:

Manufacturing Excellence and Competitiveness, What is world-Class Manufacturing?-Hall’s framework
of world-Class Manufacturing (WCM), Gunn's Model of World-Class Manufacturing, Maskell's Model of
World-Class Manufacturing, America’s Best Plants Model of World Class Manufacturing.

UNIT-2: World class manufacturing: The philosophy of world-class Manufacturing-The First Principles of
World-Class Manufacturing, The practices of World-Class Manufacturing-The customers Interface ,The Supplier
Interface, World-Class Practices in the factory, Quality Management, Shingo’s SIX SIGMA :The Basics, The core
of Six Sigma(DMAIC), design for Six Sigma, DFSS and the customer, Quality time and the Bottom line, core of
DFSS-IDOV method , DFSS Metrics, DFSS Infrastructure -People and resources, Implementing DFSS

UNIT-3: Principles and practicies of WCM: Data collection plan, research-internal public domain sources,
outside experts etc. original research, site visits, and code of conduct. Analyzing the gap: Top displaying

data, deciding and combining best work practices, Balance Score Card Technique, Value Stream Mapping:
validation, recommendations etc

UNIT-4: Benchmarking:

Definition, mission and objectives, managing benchmarking process, training and code of conduct,

future scope and benchmarking process. What to benchmark: concept of step zero, priorities, business
processes - linking to goals etc, investigation, documentation, performance measures, improving

business processes. Whom to benchmarks: Developing candidate list systematic search, refining the
initial list. '
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d
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Code: MBAD1 4F3304 ADVANCED PRODUCT ION PLANNING & CONTROL
- SOFT CORE No. of Credits: 03

objectives:

. The Jltimate objective of production planning and control, like that of all other manufacturing controls, is
1o contribute to the profits of the enterprise. As with inventory management and control, this is
accc,mplished by keeping the customers satisfied through the meeting of delivery schedules.

_ foestablish routes and schedules for work that will ensure the optimum utilization of materials, workers,
and machines and to provide the means for ensuring the operation of the plant in accordance with these

plans.

UNIT-1: Introduction to Manufacturing Systems Engineering: Process Planning, Logical design of
process planning, Computer Aided Process Planning (CAPP), Computerization of file management;

variant  (Retrieval), Generative and demi-genertaive approaches, General remarks on CAPP

developments and trends.

UNIT-2: Resource Planning & Production Control and Value Engineering: Overview of production
control, Forecasting, Master production schedule, Materials requirements planning, Evolution from
MRP to MRP I, Evaluation of MRP approach, Order release, Shop floor control. Objectives of value
engineering — types of values - function & cost - product life cycle- steps in value engineering -
methodology in value engineers — FAST Diagram - Matrix Method.

Location — Facility location and layout — Factors considerations in Plant location- Comparative Study
of rural and urban sites — Methods of selection plant layout - objective of good layout - Principles -

Types of layout - line balancing.

UNIT-3: Just in Time (JST) Production: Introduction- The spread of JIT movement, Some definitions

of JIT, Core Japanese practices of JIT, Profit through cost reduction, Elimination of over production,
Qalty control, Quality assurance, Respect for humanity, Flexible work force, JIT production adapting
"o changing " production quantities, Process layout for shortened lead times, Standardization of
OPeration, automation.

oduction-

UNITa- . i
NIT-4: jop, Sequencing and Operations Scheduling and Toyota Production System (TPS):: Intr )
two jobs,

lo ; :

bsequencing.n jobs, One machine-n jobs, Two machine-n jobs, Three machines-n jobs-

lTPlsn achines —n jobs, M machines-sequencing jobs on parallel machines, Toyota Production System
): Philosophy of TPS, Basic frame work, Kanbans, Determining number of Kanbans inTPS

N\
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(a) Kanban number under constant quantity withdrawal system

(b) Constant cycle, Non-constant quantity withdrawal system

(c) Constant withdrawal cycle system for the supplier Kanban . hi Ad N
Production smoothing in TPS, Production planning, Production smoothing, Adaptability to demang

fluctuations, sequencing method for the mixed model assembly line to realize smoothed Productiey,

of goal.

Text Books:

1. Jacobs, FR, Berry, W.L, Whybark, D.C, and Vollmann,
Supply Chain Management, Sixth Edition, McGraw-Hill/Irwin, 2011.

2. Nahmias, S., Production and Operations Analysis, 4th Edition, McGraw-Hill Irwin, 2001.

TE., Manufacturing Planning and Congyg for

Reference Books:

1. Gaither, N, and Frazier, G, Operations Management, Ninth Edition,
2. Hax, A.C. and D. Candea, Production and Inventory Management, Pr entice-Hall, 1984.
3. Nahmias, S., Production and Operations Analysis, Third Edition, Irwin, 1997.

4, Production and Operations Management S.N. Chary Tata McGraw Hill

5. Operations Management J.G. Monks McGraw Hill
6
7
8

Southwestern, 2002.

. Facility Layout and Location Francis and White Prentice Hall

. Just in Time Manufacturing Kargoanker -
. Toyota production System-An Integrated Approach to Just in Time Yasuhiro Monden Engg and

Management Press

Actuarial Management Specialization

Course Code - MBAD14F33A1 | GENERAL INSURANCE
Course Type - SOFT CORE No of credits - 03
LTP = 2:1:0

Course Objective:

The aim of the General Insurance Specialist Applications subject is to instill in successful candidates
the ability to apply knowledge of the Indian general insurance environment and the principles of
actuarial practice to providers of general insurance in the India and the awareness of regulatory
developments in the principal general insurance markets of the world like UK, Europe, and USA.

UNIT-1: Introduction to general insurance
Principle terms - regulatory and supervisory requirements - IRDA and actuarial practices - Quarterly

solvency margin reports (Forms KG, HG) , Taxation accounts - Annual Financial Condition Report
- Annual Appointed Actuary’s Report - Calculation of Economic Capital - reserving techniques -
financial planning requirements of general insurer.

UNIT-2: Fundamentals / Principles of General Insurance

Contract of Insurance - Condition necessary for a contract- Contractual Duty- Contribution under policy :
conditions - INSURANCE DOCUMENTS - Proposal Forms - Policy Forms - Cover Notes - Certificate of
Insurance - Endorsements - Renewal Notice - Other Insurance Documents.

_-—-/
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,mestandardﬁre&specialpemspo‘ky_m, L |
F'M,ance - marine policies - duration of cover _d;"m wﬂ,,mw%
ine 1INV . . M5 - Motor insurance - motor vehi
e personal accident cover for owner-driver - theft claims . o vehicles
w I”z_ jement- claims - extended coverage. sonal accident | nsurance -
of
o
s Legi -ve and Regulatory Matters
- The |
N7 Act, 1938 nsurance (Amendment) Act, 2002 - G : '

> iation) Amendment Act, 2002 - IRDA. Regulations, 2002 - CLAIMS - Legal Aspects b
pnof"' nd LOSS Assessors - Claims documents - Loss Minimisation ’

Ma.-eoonmendedreading

1. Insurance- Fundamentals, Environment and Procedures : B.S.Bodla, M.C.Garg&PSingh,

2 Insurance - Law and Practice :C.LTyagi&MadhuTyagi.

3. Health Insurance in India - A Review (A Comprehensive Guide to Health Insurance in India) : The Insurance
Times.

4 Guide to Practice of General : Dr. RakeshAgarwal, 2nd edition, 2011

Course Code — MBAD14F33A2 | INVESTMENTS AND FINANCE
Course Type - SOFT CORE No of credits - 03

uaP=2:1:0

Course Objective:

The aim of this Finance and Investment Technical subject is to instill in successful candidates the
ability to apply, in simple situations, the principles of actuarial planning and control to the appraisal
of investments, and to the selection and management of investments appropriate to the needs of
investors.

UNIT-1: investment objectives and Altematives

Concepts relating to investment - investment objective - investment process - investment constraints
—investment strategy — investment v/s speculation — arbitrage - gambling — types of investors —
investor behavior - investment avenues.

UNIT-2: Selection Criteria

Macro-Economic and Industry Analysis: Fundamental analysisEIC Frame Work, Global Economy,

Domestic Economy, Business Cycles, Industry Analysis. Company Analysis- Financial Statement

Analysis, Ratio Analysis. Technical Analysis — Concept Theories- Dow Theory, Eliot wave theory.C
"sTypes, Trend and Trend Reversal Pattems. Mathematical Indicators - Moving averages ROC.
Market Indicators. (Problems in company analysis & Technical analysis)

u""'li: Pwolhc j .
m :truction on investment indices -principal active management styles - eqmt.y port.fc.’lio
oy JEMent techniques - bond portfolio management techniques — Portfolio construction, revision
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References & recommended reading:

a, 3/e,TMH, 2010.
1. Investment Analysis and Portfolio management - Prasanna (;r;::r;dr
2. Investments - ZviBodie, Kane, Marcus &Mohanty, 8/e, TMH, 2010.
3. Investment Management - BhallaV. K, 17/e, S.Chand. 2011, ' Vikas. 2005
4. Security Analysis & Portfolio Management - PUNIThavathyPandian, 2/e, Vikas, i

Course Code - MBAD14F33A3 | HEALTH CARE INSURANCE
Course Type - SOFT CORE No of credits - 03
LTP=2:1:0

Course Objective:

The aim of the Health and Care Specialist Applications subject is to instill in the successful candidates
the ability to apply knowledge of the United Kingdom and Indian health and care environment and the
principles of actuarial practice to the provision of health and care benefits in the United Kingdom ang
India.

UNIT-1: Insurance Business Environment

Terms in Health and Care Provision in India - Types of health and care insurance products - State
provision - general business environment for health and care insurers - legal, taxation and regulatory
framework to health and care insurance in India - Professional standards to actuaries in Indian health
and care operations

UNIT-2: Design and Pricing of Health and Care Insurance Products

Policy conditions - capital requirements - marketability- competition - distribution — management of
risks — underwriting - reinsurance, 3rd party insurance administration — investment policy - renewal
process and options - value analysis - control of risks - asset-liability management

UNIT-3: Role of Health Care Insurer
Importance of health and care provision - health care systems worldwide - different approaches to

financing health care - quality adjusted life years - role of healthcare insurer - statutory actuarial
roles.

UNIT-4: ABI Guidelines

Actuarial Board of India guidelines - actuarial, economic and financial factors - best practices in
health and care provisions.

References & recommended reading:

1. Health Insurance in India - A Review : Dr. Rakesh Agarwala, The Insurance Times,

2. Governing Mandatory Health Insurance: Jain Books

3. Understanding Health Insurance Textbook & Workbook Bundle : Michelle A Green, Delmar PublishersSth
Edition.

4. Health Insurance Today : Janet |. Beik, Elsevier, 4th Edition

Sashi Publications

e —
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PENSION FUND MANAGEMENT ————
Noofcredits-g3

\

is o instill in

cple terms - role of State, employers, individuals, tryst
in

€€s, actuaries and advisers - legal
gratuity, Provident fund, Leave benefits
standards - professional guidance for

ework for pensions and other long term employee benefits-
m .

'T" Medical penefits - Indian and International accounting
sauaries by Institute of Actuaries of India .

gNIT-2: Financing and Design

methods of financing the benefits - timing of contributions relative to benefits -
qitable design - level and form of benefits
cvenant - risks and uncertainties -

factors determining
- choice of assets when benefits are funded - sponsor

level and incidence of benefits, level and incidence of contributions,
evel and incidence of return on capital, overall security of benefits in India.

UNIT-3: Asset-Liability Management

Trade off between risk and return, projection models —strategies - problems of transfer of pension

ghts - valuation of defined benefit scheme to new entrants - discontinuance terms - rights of

beneficiaries - other benefit expectations - provision for discontinuance benefits and level of
available assets.

UNIT-4: Monitoring and Analysis

Process of analysis - use of results - pension provision — reasons for monitoring - data required
- pension scheme design - monitoring asset adequacy - protection of member rights - analysis

of risks undertaken - level of funding- surplus and deficiencies - future contributions - mergers and
takeovers - winding up a scheme - sponsor covenants.

References & recommended reading

- Compensation and Rewards Management : B. D. Singh, Excel Books

? Human Resource Management, VSP Rao, Excel Books

4. Compensation and Benefit Design : Bashker D. Biswas, Pearson

' Mategic Compensation - A Human Resource Management Approach : Joseph ). Martocchio,
Pearson, 6th Edition

FOURTH SEMESTER

Project Work
No of credits - 16
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